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Corporate Social
Performance:

A Stakeholder Approach

Stuart Cooper, Aston University,
UK

Corporate Social Responsibility Series

‘...a rigorous, yet highly readable
analysis of the practical issues
encountered in applying a stakeholder
framework to the measurement
of corporate social performance.
A particular strength of the book
is its use of detailed case studies
for illustrative purposes. A further
noteworthy feature lies in the timely
discussion of the potential for internet
reporting and widely touted social
accounting standards for establishing
higher levels of corporate
accountability”
Professor David L. Owen,
University of Nottingham, UK

This book offers an insight into how
corporate social performance can

be measured and why this is an
important aspect of corporate social
responsibility. It recommends a
stakeholder approach to corporate
social performance and then provides
a detailed consideration of the value
of different stakeholder measures.

Contents include: Corporate social
performance and accountability;
Business in society — ethics and
stakeholders; Social accounting

and stakeholder identification;
Stakeholder performance measurement
in theory; Stakeholder performance
measurement in practice; Shareholder
analysis; Theorizing the results;
Recent developments and the future
of social accounting.

September 2004
Hardback
£49.95

220 pages
0754641740

NEW
Human Values
in Management

Edited by Ananda Das Gupta,
Indian Institute of Plantation
Management, India

Corporate Social Responsibility Series

As ethical issues continue to rise

to the top of political, social and
business agendas, the competitive
market-economy model comes under
renewed scrutiny for its potential

to violate the fundamental values
and integrity required to maintain
and enrich a civil society. Bringing
together cutting-edge research from
leading academics in the US, Europe,
Australia,UK and India, this book
explores the challenge business ethics
poses for individuals, organizations,
public administration and society

at large.

Contents include: Theoretical
Perspectives: Blending the best of East
and West in management education:
a view from Northern Europe,

Peter Pruzan; Institutionalization

of ethics in business, Damodar Suar;
Indian ethics and the spirit

of development: the VEDA model

of leadership and management,
Subhash Sharma; Ethical perceptions
of managers in six Asian countries:
journey from tradition to a pan-Asian
managerial frame, Samir R. Chatterjee.
The nature and understanding

of organization from a ‘Samhita’
perspective, Bengt Gustavsson;
Human values in Indian management,
N. Vittal; Re-placing people

in organizational activity,

David Crowther and Miriam Green;
Epilogue; Index.

December 2004 314 pages
Hardback 07546 42755
£60.00

NEW
Nonprofit Trusteeship
in Different Contexts

Rikki Abzug, New School
University, USA

and Jeffrey S. Simonoff, New York
University, USA

Corporate Social Responsibility Series

‘...brings research on nonprofit
governance into the 21st century,
in two ways. First, Rikki Abzug and
Jeffrey Simonoff provide theoretical
integration of work on nonprofit
trustees into the larger field of
corporate governance and organization
theory...Second, the authors draw
on a new data set of unprecedented
size and scope to answer the critical
question, “Who Governs?,” in six major
nonprofit industries... Theirs is a seminal
study that sets a new standard for
scholarship on nonprofit governance...’
Professor Paul DiMaggio,
Princeton University, USA

Drawing on advances in neo-
institutional organizational theory,
this book explores environmental/
contextual influences on nonprofit
organisations’ boards’ structure and
composition. Using logistic regression
models, the book studies

the interactions of time, place and
organizational types on the
composition and structure of a
population of US nonprofit boards.

Contents include: Boards of trustees
and their intellectual environment;
Boards and their varying nature;
Industry cultures of trusteeship;
What difference does faith make?;
The six cities trusteeship project
dataset; Analyses of trusteeship

in different contexts.

November 2004 168 pages
Hardback 0754630161
£45.00



Perspectives
on Corporate Social
Responsibility

Edited by David Crowther

and Lez Rayman-Bacchus,
London Metropolitan University,
UK

Corporate Social Responsibility Series

‘Perspectives on Corporate Social
Responsibility does what few books
and articles on this issue are currently
doing - it extends not only our thinking
on these issues, but the conceptual
framework in which we can seriously
redefine the contemporary
corporation...’
Professor David Birch,
Deakin University, Australia

The nature of corporate social
responsibility is a highly topical

one for business and therefore

for business academics. There are
however many different perspectives
upon what is meant by corporate
social responsibility and how this
might be applied within organizations.
This book is intended to explore some
of these different perspectives based
upon the experiences of different
people in different parts of the world.

Contents include: The Ethics

of Corporate Social Responsibility:
Social responsibility is free — how
good capitalism can co-exist with
corporate social responsibility,
John Peters; Management by love
and kindness and the conquest
implications, Roger Haw; The future
of corporate social responsibility,
David Crowther and

Lez Rayman-Bacchus; Index.

February 2004 264 pages
Hardback 07546 3886 3
£65.00
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FORTHCOMING IN THE SERIES....

Corporate Social
Responsibility
in the Extractive
Industries

Natalia Yakovleva, Cardiff
University, UK

Corporate Social Responsibility Series

Based on empirical research this book
provides a broad examination

of environmental and social concerns
in relation to the global mining
industry. To facilitate consideration

of sectoral specific factors the gold
and diamond industry is considered
in further detail.

August 2005 c. 250 pages
Hardback 07546 4268 2
. £55.00

Stories, Values
and Visions in Voluntary
Organizations

Christina Schwabenland, London
Metropolitan University,UK

Corporate Social Responsibility Series

This book provides rich insights into
the ways in which people take action
through organisations to realise their
visions of a better world. Specific
topics addressed in the book include:
the role of storytelling in the founding
of organisations, managing hope

and despair, empowering participatory
leadership and stimulating creativity
and innovation.
November 2006
Hardback

c. £50.00

¢. 200 pages
07546 4462 6

Ethical Boundaries
of Capitalism

Edited by Dabiel Daianu and
Radu Vranceanu, ESSEC, France

Corporate Social Responsibility Series

The issue of the social responsibility
of firms has come prominently to the
forefront of public debate. The spate
of corporate scandals in the US and
EU reflect a complex reality and cast
new doubts about the ability of
capitalist societies to impose natural
limits on the greed and selfishness
of economic actors. A suitable social
response to such major failures

of capitalist economies calls

for an ethical dimension.

This dimension prompts the question
whether capitalism provides a solid
basis for the development of ethical
behaviour, the spontaneous emergence
of valuable social norms and auto—
regulation? Or whether unethical
behaviour is an inherent feature

of capitalist systems? In the latter,

can norms (formal and informal)
constrain such behaviour?

This book aims at addressing these
issues within a thesis-antithesis
approach.

September 2005 c. 275 pages
Hardback 07546 4395 6
¢.£50.00



ONLINE:
www.ashgate.com

POST the order form
to our distributor

ALSO AVAILABLE....

Corporate Governance
in Government
Corporations

Michael J. Whincop, Griffith
University, Australia

Law, Ethics and Governance

Many governments across the world
have responded to the need for greater
efficiency in the delivery of
government services by the
reorganization of these bureaucracies
along the lines of for-profit business
corporations. In doing so, governments
have relied on the capacity for
governance practices to overcome

the weaker incentives created by

the attenuated ‘property rights’ that
are created in public enterprise.

This study of the corporate
governance of these corporations will
attract a broad academic audience
and will also be of value and interest
to a wide range of professional
constituencies. It is the only book

of its kind to evaluate the corporate
governance issues in government
corporations.

Contents: Introduction; Historical
and comparative issues;

The management of the government
corporation; The government

as shareholder; Stakeholders and
corporate governance; Reforming
government corporations;
Bibliography; Index.

January 2005 c. 248 pages
Hardback 07546 2276 2
¢.£50.00

Corporate Strategies
for Managing
Environmental Risk

Edited by

Bernard Sinclair-Desgagné,
HEC Montreal, CIRANO
and CIRAIG, Canada and Ecole
Polytechnique, France

The International Library
of Environmental Economics and Policy

This volume contains major articles
that successively draw attention

to key aspects of business
environmental strategy and consider
important implementation issues.
The latter relate to organizational
design, incentives, governance and
leadership. An introductory essay ties
these contributions together from the
more upstream viewpoint of corporate
strategy.

Contents include: How an industry
builds political advantage: Silicon
Valley goes to Capitol Hill;

Seema Arora and Timothy N. Cason
(1996), Towards the sustainable
corporation: win-win-win business
strategies for sustainable
development; David J. Hayes (1993),
Beyond cradle-to-grave; Art Kleiner
(1991), Managerial incentives and
environmental compliance;
Bernard Sinclair-Desgagné (1999),
Environmental auditing in
management systems and public
policy; Bernard Sinclair-Desgagné
and Estelle Gozlan (2003) Toward
an economic theory of leadership:
leading by example.

November 2004
Hardback
£135.00

610 pages
0754624110

The Development of
Corporate Governance
in Japan and Britain

Edited by Robert Fitzgerald,
Royal Holloway, University

of London, UK and Etsuo Abe,
Meiji University, Japan

Explorations in Asia Pacific Business
Economics

The topic of ‘corporate governance’
is of growing interest to academics
and research students because it
focuses on major differences between
national business systems and their
performance. The book is the result
of genuine international cooperation
between established Japanese

and British business historians

and management academics.

Contents include: What is corporate
governance? The historical
implications, Etsuo Abe; The corporate
governance of Japanese firms at

the early stage of industrialization:
Osaka cotton spinning and Nippon life
assurance, Matao Miyamoto and
Takeshi Abe; Corporate governance,
business organization and
competitiveness: British business

in the inter-war period,

Robert Fitzgerald; The main bank
system and corporate governance

in post-war Japan, Chikage Hidaka
and Takeo Kikkawa; Corporate
governance and management
structure: the nationalized railway
industry in Britain, Terry Gourvish.

February 2004 216 pages
Hardback 07546 3369 1
£45.00



Fraud and Corruption

in Public Services
A Guide to Risk and Prevention

Peter Jones

Fraud and Corruption in Public
Services: A Guide to Risk and
Prevention provides public sector
practitioners in auditing and financial
management with a practical
approach to combating and
minimizing fraud and corruption.

It is vital reading for auditors, senior
managers, audit committee members
and other decision-makers throughout
the public sector and in any large
organization facing change.

Contents include: Characteristics

of fraud and corruption; The public
sector; Using risk and systems-based
auditing; Capital projects and major
contracts; Information technology and
management; Expenditure; Income;
Transfer payments — benefits, claims,
grants and rebates; The main
accounting and reporting function.
Appendices, including: Appendix 1
Selected statutes, regulations and key
extracts; Appendix 2 Regulation of
Investigatory Powers Act 2000 (RIPA);
Appendix 7 Final contractor’s account
audit — arithmetical checks;
Appendix 9 Extracts from the Data
Protection Act 1998; Appendix 10
Ouitline structure for a corporate IT
security and data protection policy;
Appendix 12 Some basic comparisons
between private and public sector
accounts; Appendix 13 Financial and
accounting glossary; Appendix 14
Selected cases by theme of
perpetration.
July 2004
Hardback
£60.00

282 pages
0566 08566 6

Market Orientation,
Corporate Culture
and Business
Performance

Satyendra Singh, University
of Winnipeg, Canada

Market Orientation, Corporate Culture
and Business Performance considers
the importance of market orientation
and corporate culture on business
performance. Providing well
researched multifaceted measures
for both market orientation and
financial performance that will prove
valuable to academics concerned with
the dynamics of the current business
environment, characterized as
volatile, competitive and risky.

The book includes detailed

case examples.

Contents include: Introduction;
Marketing concept and market
orientation; Preliminary empirical
analysis; Statistical data analysis;
Corporate culture and the market
orientation; The machine tool industry;
Case studies; Conclusions, limitations
and future research; Bibliography;
Index.

July 2004 200 pages
Hardback 07546 3578 3
£49.99

ONLINE:
www.ashgate.com

POST the order form
to our distributor

The Practice of
Corporate Governance
Adrian Davies

Corporate governance has expanded
in scope since its early focus on the
financial aspects of business
direction, so that it now embraces
new areas of accountability, including
those of ‘corporate social
responsibility’ and the environment.
A new area of concern, driven by the
need for quoted companies to report
against area of risk control specified
in the report of the Turnbull
Committee, is the range of risks and
uncertainties which may threaten

a company. Some of these are external
risks, such as the loss of business
sustained by airlines after the
September 11th tragedy; others are
internal risks, such as the fraud which
destroyed Enron.

This book explores the operational
issues around corporate governance
give examples of good practice.

It is a ‘how to’ book which focuses
on processes and practical issues,
making the case for corporate
governance in terms of measurable
business benefits and competitive
advantage.

November 2005 c. 180 pages
Hardback 0566 08644 1
¢.£65.00
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